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Colloquio del 21 settembre 2020 

 
Traccia 1 

 

 
1. La candidata spieghi come organizzerebbe e pianificherebbe una attività di content  marketing cross-

media per la promozione delle attività editoriali dell’università.  

 
 

2. La candidata legga e traduca il seguente testo: 

 
The models of communications have radically changed throughout history, basing on the evolution of 
different social, political and religious systems.   

In ancient times, as a rule, the communicative relationships were generally vertical and hierarchical: the 
Power ordains and the subject obeys. 
Situations where a different, relatively horizontal and democratic model get established, such as in the 

greek poleis, in Republican Rome and then, centuries later, in the Italian municipalities, are very rare. In 
all these situations the communicative model is the agorà, the forum or the square, where the exchange 
of information and decisions takes place, even if these are taken eventually by the Palace.  

 
 

3. A cosa serve la funzionalità di Word stampa e unione? 
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Traccia 2 

 

 
 

1. La candidata spieghi quali canali utilizzerebbe e quali attività pianificherebbe e realizzerebbe in 

occasione della raccolta del 5x1000. 
 
 

2. La candidata legga e traduca il seguente testo: 
 
After the fall of Rome, it was the Church to become a master of communication and nowadays is still 

almost unsurpassed. Its kind of communication is widespread and transversal; potentially it speaks to 
everyone (willingly or not), it consists in words, images, music and therefore it is “multi -medial” and it 
moves across different levels, between “above” and “below”, maintaining nonetheless a firm and 

structured vertical organization. All of this thanks to the clerk, which is made up by selected practitioners 
of the interpretation and divulgation of the only truth permitted by its “Magisterium”.  
The public communication of the Church is an admirable mixture of religion, politics, art and culture. 

 
 

3. Quali sono le principali funzionalità di Microsoft Excel? 
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1. La candidata spieghi come gestirebbe una emergenza comunicativa sui social media, in particolare 

Facebook e Twitter, in cui l’università venisse attaccata o contestata su temi eticamente sensibili e 

controversi. 
 

2. La candidata legga e traduca il seguente testo: 

 
The role of communication rises and extends out of proportion, especially thanks to the progress of new 
technologies, but immediately the risk of homologation and of “the Manufacturing Consent” scenery arises.  

In this way, in our postmodern society the use of social media becomes crucial.  
The television, for instance, allows the leader to communicate directly with the voters,  leaping over all  
the institutions’ mediations. 

The apparently horizontal and equal relationship between leader and citizens is actually authoritative, one-
directional, with poor feedback. 

 

3. Quali sono le principali funzionalità di Power Point? 
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