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Current position

She is Associate Professor (SECS/P-08) at Department of Management — Ca’ Foscari University
Venice where she teaches “Branding and Communication II” and “Social Media Marketing” in the
MSc program in Marketing and Communication (English curriculum Innovation and Management)
“Retail e web Marketing Il ” in the MSc program in Marketing and Communication and Strumenti
Operativi per le decisioni di marketing” in the Undergraduate program in Economia Aziendale

She is Delegate of Communication for Department of Management, Universita Ca’ Foscari Venice

She is member of “commissione didattica paritetica” Department of Management, Universita Ca’
Foscari Venice

She is member of the teaching board of MSc program “Marketing e Comunicazione”, Ca’ Foscari
University

She is scientific coordinator of the area “International Sport Business: nuove frontiere dello sport” of
the | Level Master in Strategie per il Business dello Sport, Ca’ Foscari University

Past academic positions

2008 — 2016 Assistant Professor (SECS/P-08) Department of Management — Ca’ Foscari University

2015 - 2017 Member of the Board of the Department of Management.

2015 - 2016 Delegate for Marketing Communication of Department of Management, Universita Ca'
Foscari

2009 — 2014 Member of teaching board of MSc program “Marketing e Comunicazione”, Ca’ Foscari
University

2006 — 2013 Universita Ca’ Foscari — ESCP EAP Paris. Organizing Commitee of International
Marketing Trends Conference

1 February 2006 — 31 January 2008: Post Doc fellowship. Topic: “L’efficacia della comunicazione”
Department of Management, Universita Ca’ Foscari Venice

RESEARCH

Research area
Nowadays her research is focalized on the following fields:

¢ International marketing strategy
e Digital marketing
¢ Brand & Communication management



Participation to founded projects

Coordinator of founded fellowship by Veneto Region (FSE fund)
Research topic: Strategie di marketing per le aziende venete del settore meccanica nel mercato
business to business inCina.

October 2014 — September 2016
Founded research by Universita Ca’ Foscari “Progetto di Ricerca di Ateneo”
Research topic: “Alternative Eco-labelling strategies for sustainable consumption of food products”

November 2013 — December 2014
Funded research by Elledi Spa to Department of Management Universita Ca’ Foscari Venice
Research topic: “Food culture and sweet products consumer behavior in China”

November 2012 — June 2013
Funded research by Inglesina Baby Spa to Department of Management Universita Ca’ Foscari Venice
Research topic: “Buying behavior and baby care products’ distributive formats in China”

2011-2014

Funded research by Camera di Commercio e Regione Veneto

Research topic: The merchant and the dragon. Business models and strategies for SMEs to enter the
Chinese market

November 2011 — October 2013

Ministry of Research

PRIN 2009: Internationalization strategies and role of retail in the brand strategies of Made in Italy
products in different contexts. The Chinese market.

November 2009 — October 2011

Ministry of Research

PRIN 2007: Business models and marketing strategies for the Italian companies entering the Chinese
market

Reviewer for Journals:
Business Strategy Series
European Sport Management Quarterly
Journal of Brand Management
The International Review of Retail, Distribution and Consumer Research
International Journal of Economic Behavior
International Journal of Emerging Markets
Micro & Macro Marketing
Mercati e Competitivita
Economia Agro-alimentare

Reviewer for conferences:
Academy of Marketing Science
China goes global
International Marketing Trends Conference



Visiting

April = July 2004

Visiting Researcher University of Antwerpen, Belgium - Department of Marketing

During the visiting research period, research related to her dissertation’ project topic were
developed. Supervisor: Prof. P. De Pelsmacker

TEACHING ACTIVITIES

Since a.a. 2005/2006 she teaches in a number of courses:

MSc programm in Marketing and Communication Department of Management, Universita Ca’
Foscari (English curriculum), Module “Product and Marketing Management”

MSc programm in Marketing and Communication Department of Management, Universita Ca’
Foscari (English curriculum), Module “Branding and Communication”

MSc programm in Marketing and Communication Department of Management, Universita Ca’
Foscari (English curriculum) Module “Social Media Marketing”

MSc programm in Marketing and Communication Department of Management, Universita Ca’
Foscari, Module “Retail e Web Marketing”

Undergraduate program in Economia Aziendale Department of Management, Universita Ca
Foscari, Module “Gestione delle imprese e Marketing 1”

Undergraduate program in Economia Aziendale Department of Management, Universita Ca
Foscari, Module “Gestione delle imprese e Marketing 11”

Undergraduate program in Marketing e Gestione delle Imprese, Ca’ Foscari University,
“Marketing 1”

Undergraduate program in Marketing e Gestione delle Imprese, Ca’ Foscari University, “
Strumenti Operativi per le decisioni di marketing”

’
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Other teaching activities:

Master in Luxury (Universita Ca’ Foscari)

Master in International Fashion Management (Herriot University, Edimburgo, UK)
Master in Digital Marketing (Universita di Udine)

Master in Cultura del Cibo e del Vino (Universita Ca’ Foscari)

Master in Innovazione Strategica (Universita Ca’ Foscari)

Master in Sports Marketing and Communication (since 2010 Master Universitario di | Livello in

Sports Management and Marketing) Euroleague Basketball and Ca’ Foscari University
Summer School course Ca’ Foscari Univesity, “L’organizzazione e la gestione di eventi”
Master in Gestione d’Impresa (Fondazione Cuoa)

Master in Innovazione d’impresa (Fondazione Cuoa)

Corso di alta formazione in Gestione della libreria (Associazione Librai Italiani e Dipartimento

di Management, Universita Ca’ Foscari)

Master in Pianificazione e Controllo delle aziende — Dipartimento di Economia e Direzione
Aziendale Universita Ca’ Foscari

Master in Marketing e Comunicazione Internazionale UPA — Ca’ Foscari

Master in Comunicazione d’Azienda UPA — Ca’ Foscari

Master Internazionale in storia e conservazione dell’arte orafa, Universita Ca’ Foscari Venezia
Corso di Specializzazione Manageriale Italia-Cina, sede di Villa Annia — Ca Tron di Roncade (TV)

Invited speeches

21 October

2016: Speach “Food Digital Tales: proposte per un marketing moderno” in Food meet

Digital, Vega, Venice



17 April 2015: Speakers “Il made in Italy nel contesto Cinese”, all’interno dell’evento “Il Made in
Italy: i Mercati e le Imprese. | risultati empirici di un percorso di ricerca pluriennale ed
interdisciplinare”, Universita degli Studi di Firenze.

20 March 2015, Seminar “Advertising in the luxury context: a comparison between Italy and China”,
Master in Fashion Management, Herriot University - Edinburgh

5 June 2014, Seminar “Capire la domanda per comprendere il mercato estero”, Asiago Campus —
Export trends, Event organized by Consorzio per la tutela del formaggio Asiago.

27 May 2014, Seminar “Strumenti e tecniche utili per affrontare i principali problemi di marketing”,
Confcommercio Treviso.

8 May 2013, Round table speaker “NE(w)TWORKING, il futuro sara collaborativo — Share the love &
the contact list!”, Digital Week, Universita Ca’ Foscari Venice

18 June 2012, Seminar "Ripuntiamo sul punto vendita - Cambiamento e percorsi di rilancio nel
settore moda", Ascom Treviso

5 May 2011. Workshop speaker “Sport business e Digitalizzazione”, Digital Week, Universita Ca’
Foscari

22 April 2010 — “Il piano di marketing”, seminar of the workshop "L'ldea diventa realta Crea la

tuaimpresa", Universita Ca' Foscari and "Servizio Nuove Imprese" CCIAA Venice
Venezi@Opportunita, Centro Produttivita Veneto and Venice Chamber of Commerce
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JGSMS High Citation-Impact Certificate of Achievement for the paper: Checchinato F., Disegna M.,
Vescovi T. (2013) Does country of origin affect brand associations? The case of Italian brands in

China, Journal of Global Scholars of Marketing Science, vol. 23, pp. 409-421, ISSN 2163-9159

A.a. 2013/2014 — Department of Management, Ca’ Foscari University Award for teaching activities
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9781138801615

Checchinato F., Colapinto C., Giusto A., (2014) Advertising in the luxury sector in China:
standardisation or adaptation? A comparison between China and Italy, in Taylor R. (Eds) The
Globalisation of Chinese Business: Implications for Multinational Investors , Chandos
Publishing Oxford, pp 241-264, ISBN 978-1-84334-768 2 Print - ISBN 978-1-78063-449-4
Online]

Checchinato F., Hu L. (2013) Il ruolo del punto vendita per la costruzione dell'immagine di
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